e.a G=ORGE P JOHNSON
experience marketing

v
5090262437

. 5090262438
) i . 5090262440

~

~

»

2009.2.10
George P. Johnson

'



Detroit @

« San Francisco
®LlosAngeles  sRashville

Austine

#Boston

@ GPJ Fabrication Facilities

® GPJ Locations

G=ORG= P VOHNSON

experience marketing

/A

y/

Lond@p’s: *Cologne
Patis® @ Stutigar

Beljinge - Seoul
"

Tok
Shanghaia, P
.
Delhi
Bangaloree
Singafiarale
Brisbanew
Sydney @

George P. Johnson GPJ 1914

6 IBM
4000

GPJ
GPJ Integrated Event Marketing
Integrated Event Marketing Solution




o
—-l_ G=ORG= PR
’ experience

JOHNSON

marketing

’

!

!
|

J

media

/"\:chTarget

ey
r— TR

PR <]

RELC RLIT S2ELf 52008

| BMiS—pbhF—=1REVYF
@Interop Tokyo 2009




% G=ORG= P VOHNSON

experience marketing




£

AB1
" , AB2
" AB3

O

AB4
y dz AB5
AB6
AB7

K ABS8
> AB9

GPJy T
.23 W v 1. v
y/ H

T TTOT™®
(%_x

G=ORG= P VOHNSON

experience marketing




G=0RG= P VOHNSON

experience marketing

% G=ORG= P VOHNSON

experience marketing




PC PC T
P -3Q 8 ' T
,\ >
- O p voP h
> o - QA .
> puv A pu l "H
> r
> T p o
: H o . "
-
v W -1 Q 8 ! T
B. | A >
B 9 A WP h
B 1 WA G
B w 0 dz H
B v A A

G=ORG= P VOHNSON

experience marketing




WA
! . ! i T BH 1 ’
0 /
0 W ow A A > T
0 W
' T A
Bd 9 > . T
P U A
B WA A
B ’ T
B

G=ORG= P VOHNSON

experience marketing




>
+
O

+y dz
~ '1l:r.|:r n -
£, é':’ XYz P
SR KEY MESSAGE
GOES HERE
=
F\ b | E
[ |
K
L d
] T [] o
No. . g, 7
4 AB1 W600 x H1,800 L ( ) 66,000 N1
“ 0 , AB2 W650 D450 x H900 a .z 50,000 /1
“ 0 AB3 W1,500 x D750 x H1,000 a . dz 50,000 N1
A AB4 A3 (W420 x H297) i3 K > 14,000 N1
y dz AB5 A5 (W210 x H148) i3 4,000 N
o AB6 W1,000 x H2,400 a .z 50,000 /1
AB7 W2,000 x H2,400 a .z 100,000 /1
K ABS8 Al (W584 x H841) i3 K > T 28,000 N1
> AB9 W6,000 x D1,500 x H300 Lz 120,000 /1

G=ORG= P VOHNSON

experience marketing




f—)

experience

1,000 Y
3,000 Y

1,000 Y
3,000 Y

G=ORG= P VOHNSON

marketing

76.5kg

260,000/ (
280,000/ (

400,00011 (
430,000/1 (

W)
W)

W)
W)

BT

3,000/1
3,000/1
d
50071
50071
d
2001
2001
2001

K i
n B | B T
100 Y 300,000/ (
200 Y 600,000/ (
500 Y 250,000/ (
1000 Y 500,000/ (
1000 Y 200,000 (
2000 Y 400,000N (
3000 Y 600,000/ (

W)
W)

W)
W)

W)
W)
W)




TechTarget (IT media)

e G=ORG= P VOHNSON
A d er g

experience marketing



